ROLE PROFILE

Role Title: Marketing Content Manager
BTL successfully supplies some of the largest and most prestigious certification and examination organisations in the UK and North America with its on-screen testing solution, Surpass, which enables the creation and delivery of millions of exams each year.
	Role Purpose:
Join a growing Marketing team, as part of a working community serving an international customer base. 
Reporting directly to the Marketing Manager, the ideal candidate will be a strong writer with a good understanding of creating short form and long form content for multiple marketing channels, including press releases, brochures, video scripts and social media.  The candidate will also be expected to demonstrate solid research skills in order to produce appropriate content and assist in its distribution.

An understanding of website content management systems like WordPress is highly desirable and the applicant will be expected to have good overall IT literacy.
The BTL Marketing team uses multiple marketing channels for prospect outreach and customer retention, including traditional in-person exhibitions, digital advertising, podcasts, webinars and multi-day virtual events.  The successful candidate will have a desire to support the team working across these multiple outlets.


	Accountabilities

	The Marketing Content Manager will support the Marketing team to:
· Implement the company’s marketing strategy and report on related KPIs.
Key areas of work:
· Contributing to the research and authoring of product and service-related long form and short form content
· Managing and monitoring the promotional print and material stock levels in the UK and US offices
· Producing resources for social media and campaign promotion using templates
· Managing the distribution and collection of exhibition materials to international events
· Assisting with the monitoring and reporting on the activities of competitors operating in the global assessment market
· Assisting with the management of contact and organisational based data
· Providing updates on marketing and industry activities to internal stakeholders
· Assisting with the planning and delivery of in-person and virtual events
· Contributing to digital outreach, including email communications, podcasts, webinars, and digital advertising
· Assisting the team with general marketing administration.


PERSON SPECIFICATION

	Personal qualities

	· Quality Focus – a commitment to meticulous accuracy; dedicated to meeting stakeholder requirements and deadlines; intelligent and articulate with great attention to detail
· Determination – highly self-motivated; results driven, with a determination to complete tasks; ability to work independently; influential, assertive and diplomatic
· Works Collaboratively – a desire and ability to work collaboratively with colleagues, a team player with excellent interpersonal skills

· Problem Solving and Innovation – identify problems and provide feasible solutions; self-starter, who uses their own initiative; highly analytical and able to think about a problem from many different angles before opting for a solution

· Flexibility and Adaptability – flexible in approach to work; can adapt to changing work demands

· Planning and Organising – excellent time management skills; excellent planning and implementation skills, with proven ability to meet tight deadlines; ability to work on multiple projects concurrently

· Communication – excellent customer facing skills; excellent presentation skills; an ability to convey information in a clear, concise manner; good written and oral communication skills

· Learning Ability – ability and desire to keep up-to-date with new technologies and industry standards; seeks self-development and welcomes opportunity to progress and learn new skills.


	Technical Capability / Qualifications

	· 1-2 years’ + experience in a marketing role or similar
· Excellent verbal and written communication skills.

Desirable / advantageous:

· Copywriting and marketing related qualifications 

· Knowledge of creative processes and software

· Google Analytics experience or similar

· SEO / SEM experience

· Market research experience

· Analysis skills 
· Experience with online CRM platforms such as HubSpot
· Experience in writing marketing materials to promote technical products and services
· Experience producing graphics and social media resources using templates

· Willingness to present on camera or as part of a podcast.


	Special Conditions

	· Willingness to work outside ‘normal’ working hours, including weekends and evenings, where necessary.
· Prepared to travel within the UK and abroad.


Total Compensation package / Benefits:

· Negotiable according to experience

· Hours - 35 per week – with additional hours as required

· 25 days holiday per year (Jan-Dec) plus 8 days public holidays
· Upon successful completion of your 3 month probation period you will be entitled to join the company’s Group Personal Pension Scheme, whereby BTL will match employee contributions up to 5%
· After your probation period you will be entitled to join the company’s Bupa Healthcare scheme, Medicash cash plan scheme, and Life Assurance Scheme (lump sum benefit, 2 x salary)
· Additional benefits include:
· Work from home policy by prior agreement with line manager
· Cycle to work scheme
· Techscheme
· MetroCard scheme
· Employee Assistance Programme.
· Social gatherings.

Award-Winning - we’re proud that our people, product, and company has won or reached the final stages of many prestigious awards locally, nationally, and internationally:
Awards, Affiliation & Membership - Surpass, Powering Assessment
